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Welcome

We are pleased to deliver the 2020 Rental Management media kit.

The equipment and event rental industry is in the midst of an unprecedented era of steady growth.
By 2022, industry revenue is expected to exceed $63.5 billion in the United States and $6.3 billion
in Canada, according to ARA Rentalytics™. In addition, investment in new equipment in the United

States, which is expected to exceed $14 billion in 2020, is forecast to surpass $15.1 billion in 2022.

How can you best reach these target buyers? The reader profiles of those participating in our latest
research show that 86 percent have taken an action as a result of advertisements and/or articles in

Rental Management. In fact, 37 percent said they bought products or services advertised.

Rental Management also is more than just an award-winning monthly print magazine. We offer

a variety of media products in print, digital and online. Our menu of options continues to evolve
with digital interstitial ads and advertorials. We are developing video and audio content to make
sure we are offering readers their preferred way of receiving the information they need to be more

successful in their business.

Remember, as the official publication of the American Rental Association (ARA) and the equipment
and event rental industry, 100 percent of our advertising revenue is invested in valuable research
and programs that benefit you and our readers. An investment in Rental Management is an

investment in the future of the industry. No other publication can say that.

— Wayne Walley
Editor-in-Chief of Rental Management

o
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Our audience

of subscribers
o are involved in the
o purchasing process
at their company.**

of subscribers say
o Rental Management
o influences their
purchasing decisions.*

(o)
92 A) of ARA members say they use Rental
Management and/or Rental Pulse.”

(o) . .
83 A) of subscribers pass along their copy

Of SUu bscri bers of Rental Management magazine to another

employee to read.**

(e

(&

O (((((©

say Rental Management is a

useful source of information 71% _
O of subscribers have at least 10 employees

about new products . .
P in their company.”

and services.?

Subscribers come from all 50

states in the U.S., 12 provinces and
territories in Canada, and more than
40 countries and territories outside
of the U.S. and Canada.**

*  Publisher’'s Own Data

** 2018 ARA General Member Needs Assessment
# 2018 Rental Management Readership Survey
+ Readex Research 2018
Signet AdLift, May 2019
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should you advertise
iIn Rental Management?

100%....

Management’s profits are invested in

research, products and services to grow

the equipment and event rental industry.**

7 7 O/ of advertisers report increased sales to the
o

equipment and event rental industry over

of subscribers say

they took action 7 o %

on an ad in Rental

of advertisers say they place ads in
Management.** o

Rental Management because it is the
**  Publisher’s Own Data

# 2018 Rental Management Readership Survey |ead|ng industry publication_#

++ Signet AdLift, May 2019
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ARA

Rentalytics

Data is knowledge. Forecasting

) is difficult. Get your data and the
Equipment and event

forecasting assistance your business

. needs from ARA Rentalytics.
rental industry stats

How can ARA Rentalytics
According to ARA Rentalytics, annual revenue for the help your business?
equipment and event rental industry will continue a

Revenue forecasting
and budget planning: Make
operational adjustments and
analyze market share.

Forecast manufacturing: Use a
[ | | . .
proven third party to improve your
m I I o n process and optimize throughput
for your product lines.

= Understand market trends:
in the U.S.

Receive data and analysis on
factors that impact the equipment

and event rental industry.
] ||
6 3 b I I I I o n For more information and to purchase
[ |
an ARA Rentalytics package, contact

- Mike Savely at 800.334.2177, ext. 246.
In Canada

pattern of strong growth in the coming years. By 2022,

annual rental revenue is expected to reach:

( ARA Rentalytics
Investment in rental ot
equipment in the U.S.

is expected to reach

$15.1 billion
by 2022.
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2\

Magazine - Print Edition
¢ Offers 12 monthly issues
of the print magazine

e« Covers construction, general tool,
and party and event segments**

e Circulates to 19,069 subscribers**

¢ Canadian circulation is
1,592 subscribers**

¢ Nearly 1,700 total pages in
monthly issues in 2018**

¢ Averages more than 130
pages per issue since 2014**

RENTAL

MANAGEMENT

#, RENTAL

A MANAGEMENT

O—SE@

5 BIG £,

D”DATQQD
s

your |

busmess

Google Analytics
*  Publisher’'s Own Data
++ BPA, December 2018
+++ Thermostats (BlueToad)
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Magazine - Digital Edition

¢ More than 53,000 issue views in past year***

e |ssue views increased for the sixth straight
year in 2018*

¢ Digital version was accessed in
95 countries in the past year**

e Advertisements received nearly
640,000 impressions in past year**

¢ Nearly 1.2 million pages viewed in the
past year**



RENTAL
2\ PULSE

Weekly E-newsletter

e  More than 23,500 subscribers**

*  More than 23% open rate in the past year**

RENTAL
LEAPULSE i

News Website

e Accessed by an average of nearly 12,000 users per month
viewing more than 20,800 pages per month**

Able Baquipment Resta open sisth
‘-.. ‘D(‘m

*  Viewed in 178 countries in the past year* T

Marketing Mistes: v.nmm

:.ARA-FDK ot bevel
TR gﬂ

4 Lanagament
® Sataty T Baking up salely

° Atk Mappers: Al he dd was

LARENTAL ReENTALMANAGEMENTMAG.CcOM

MANAGEMENT

Magazine Website

‘#_

’:5 HOT + Delivers an average of more than
s 16,800 page views per month from
more than 11,600 users.™"

e Accessed in 210 countries in the past year*

*  Google Analytics )‘ARENTAL

Publisher’s Own Data MANAGEMENT o
++ BPA, December 2018

Visit RentalManagementMag.com
to find video archives

T‘.L Ls}

The Rascal S Oty pws Rapert 60 Tha Workal Shw Oty ews Repart for  Iaige T Jasaiey 357 bes of Restal




Complete industry coverage

Rental Management offers more coverage of industry topics than any other publication

in the equipment and event rental industry.**

e Safety and Risk e Government Affairs
Management tips initiatives and updates

and resources
*  News from the

* Tips on best business American Rental
practices Association (ARA)

e Economic and industry * More rental company
data from and supplier profiles

ARA Rentalytics
e More pages devoted to
¢ Human Resources and products than any other
Legal advice industry publication.**
Construction
* Exclusive and extensive General Tool
coverage of

The ARA Show™

Party and Event

** Publisher’'s Own Data



Directories

The ARA Show
Directory and
Who's Who in the
Rental Industry

Special Issues

12 Monthly Issues

2\ RENTAL

MANAGEMENT

19,069 monthly subscribers™*#

A

A LY .

RE|
P u?lJ.TAl.

EiE-

Pty o
| E-newsletter

2\

More than 23,500 subscribers™*

RENTAL
PULSE

Monthly safety
section, The Hot
List: New Products
at the Show, July:
Products in Review
and additional
product
supplements

RENTAL

MANAGEMENT

Digital
Edition

2\ RENTAL

MANAGEMENTDIGITAL

REHTA

A anasmEnt

More than 53,000 issue

. . +++
VIEWS IN past year

Websites

Websites average more

than 23,500 users per month.
RentalManagementMag.com
averages 11,633 users and
RentalPulse.com averages
11,948 users. These numbers

have not been de-duplicated.*#

** Publisher’'s Own Data
## BPA, December 2018
+++ Thermostats (BlueToad)
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Rental Management 2020 Editorial Calendar

The ARA Show exhibitor products featuring what exhibitors plan to display at
January The ARA Show 2020 in Orlando.
pre- SAFETY SUPPLEMENT: Emerging safety risks in 2020
show
ISsue

The ARA Show exhibitor products featuring what exhibitors plan to display at
February The ARA Show 2020 in Orlando.
at-ShOW BONUS DISTRIBUTION AT THE ARA SHOW

SAFETY SUPPLEMENT: Most frequent and severe claims issues in 2019
ISsue

AL

L RENTAL

March
post-
show
issue

The ARA Show extensive news coverage by the Rental Management editorial team.
Construction: Job-site, warehouse and rental yard equipment, such as forklifts,
utility vehicles, trailers, engines, computer hardware and software, fleet
management, anti-theft devices, personal protective equipment.

General Tool: Disaster relief equipment, including skid steers, chippers, stump
grinders, log splitters, portable generators, chain saws, pumps, fans, restoration
equipment, drain-cleaning equipment, pressure washers.

Party and Special Event: Products for personal and family life events, such as
birthdays, weddings, graduations, anniversaries, retirements, religious celebrations,
grand openings.

SAFETY SUPPLEMENT: Safety concerns for women in rental

April
“Seen
on the
show
floor”
issue

Our “Seen on the show floor” issue includes new products of interest in each
area of The ARA Show exhibit floor selected by Rental Management editors.

On Location coverage of CONEXPO-CON/AGG 2020 and The Special Event
2020 co-located with Catersource.
SAFETY SUPPLEMENT: Fall prevention

May
Research
Study

Construction: Road construction equipment, such as rollers, compaction, paving,
surveying equipment, traffic control systems, barriers, lighting, generators,
compressors.

General Tool: Underground and trenching equipment, augers, earth boring
machines, drilling equipment, post hole diggers.

Party and Special Event: Festival equipment, such as tents, tent accessories,
stakes, ballast, sidewalls, generators, air conditioning, fans, misters.

SPECIAL REPORT: Augers and post hole diggers

SAFETY SUPPLEMENT: Youth/young worker safety

Construction: Earthmoving equipment, loaders, excavators, backhoes, skid steers,

Ad close: Nov. 22, 2019

Materials due: Nov. 27, 2019

Ad close: Dec. 27, 2019

Materials due: Jan. 5, 2020

Ad close: Jan. 17, 2020

Materials due: Jan. 24, 2020

Ad close: Feb. 21, 2020

Materials due: Feb. 28, 2020

Ad close: March 27, 2020

Materials due: April 3, 2020

June attachments, dump trucks; fleet management tools, such as telematics, GPS, mobile Ad close: April 24’ 2020
apps, drones, technology equipment, software.
General Tool: Dust control equipment, vacuums and vacuum systems, floor care equipment,
small engines, lubricants, fuel additives, hand tools, small power tools; moving equipment,
such as hand trucks, stair climbers, pallet movers, furniture, appliance dollies. Materials due: May 1, 2020
Party and Special Event: Corporate and fundraising equipment, such as lighting, staging,
flooring, carpeting, podiums, seating, furniture, vending equipment, crowd control, sound
barriers, novelties, games, A/V, karaoke, sound systems.
SPECIAL REPORT: Novelties and games for parties and events
SAFETY SUPPLEMENT: Party and event risks
’A AL JUIy 'I,;Ihis issue highlights products from companies that had itgms featured i_n Rental Ad close: May 22, 2020
AANANAGEMENT anagement between Aug. 1, 2019, to June 1, 2020, targeting construction, general
Prod ucts tool, party and event, and software and service segments.
. . SAFETY SUPPLEMENT: Building a safety culture
in Review

Materials due: May 29, 2020

St 2020
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August

Construction: All construction equipment.
General Tool: Fall cleanup equipment, such as lawn, garden and landscaping
equipment.

Party and Special Event: Tabletop items, such as servingware, glassware,
flatware, dishes, centerpieces; outdoor event equipment, such as grills, kitchen,
cooking and concession items; portable sinks, portable restrooms, canopies,
utility vehicles.

SPECIAL REPORT: Utility vehicles

SAFETY SUPPLEMENT: Crisis management

September

Construction: Aerial work platforms, access, telehandlers, forklifts, scissor lifts,
manlifts and other lifting equipment; scaffolding; ladders; cranes.

General Tool: Compact equipment, such as mini skid steers, mini excavators,
attachments, power buggies, dumpers, snow removal equipment, heaters, salt
dispensers, storage containers.

Party and Special Event: All party and event products.

SPECIAL REPORT: Concession equipment for party and event

SAFETY SUPPLEMENT: Theft prevention

October
show
introduction
issue

Construction: Power generation, power distribution, light towers, air
compressors, demolition and renovation tools.

General Tool: Concrete equipment, such as rammers, compactors, screeds,
trowels, concrete saws, vacuumes, silica dust control equipment, forms.

Party and Special Event: Tents, tent tops, liners, sidewalls, power generation,
stake pullers, ballast equipment, climate controls, fans, heaters, computer
hardware and software.

SPECIAL REPORT: Heating equipment

SAFETY SUPPLEMENT: Distracted/drowsy driving

Novem ber The ARA ?how gxh|b|tor prodgcts for each segmgnt _of the show floor.
Construction: Oil and gas equipment, such as aerial lifts, booms, light towers,

ShOW drilling equipment, utility vehicles, generators, plant maintenance equipment,
compressors.

plann | ng General Tool: Lawn, garden and landscaping equipment.

. Party and Special Event: Tables, chairs, lounge and lighted furniture, linens,

= |ISsue disposables, tabletop items.
PLANNING FOR ANAHEIM 2019 .
FWER =3 SPECIAL REPORT: Lawn and garden equipment trends
SAFETY SUPPLEMENT: Maintenance and safety

Decem ber .ARA assomatelmember proc?u(fts are featured in this issue. The gglde also
includes associate member listings by company name as well as lists of

buyl ng companies that offer equipment in a variety of product categories.
SPECIAL REPORT: Industry outlook for 2021

g u | de SAFETY SUPPLEMENT: Safety outlook for 2021

Special Issues and Directories

January

2\RENTAL

MANAGEMENT

The Hot List:
New Products
at the Show

Features The ARA

Show exhibitor products

that are new to the
equipment and event
rental industry.

Ad Close: Nov. 22, 2019

Materials Due: Nov. 27, 2019

Mails: Jan. 6, 2020
Bonus Distribution:

The ARA Show floor bins

The ARA Show
Directory 2020

The directory is essential

for attendees planning their
time at the show. It features
all exhibitors, along with
booth numbers and product
information.

Ad Close: Dec. 13, 2019
Materials Due: Dec. 18, 2019
Mails: At-show

Exclusive Distribution: All
attendees of The ARA Show
receive a copy at Registration.

February

THE GRLIEDRIIIARUIRS)
et

A |

July

Ad close: June 26, 2020

Materials due: July 3, 2020

Mails: July 28, 2020

Ad close: July 24, 2020

Materials due: July 31, 2020

Mails: Sept. 1, 2020

Ad close: Aug. 28, 2020

Materials due: Sept. 4, 2020

Mails: Sept. 29, 2020

Ad close: Sept. 25, 2020

Materials due: Oct. 2, 2020

Mails: Oct. 27, 2020

Ad close: Oct. 23, 2020

Materials due: Oct. 30, 2020

Mails: Dec. 3, 2020

Membership
Directory

Who’s Who in the Rental
Industry, the American
Rental Association (ARA)
Annual Membership
Directory, includes
information on ARA
programs and services as
well as a member listing.
Ad Close: May 22, 2020
Materials Due: May 29, 2020
Mails: June 30, 2020
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LARENA

Advertising Rates Group

Reqgular Print Editions

2\ RENTAL

MANAGEMENT

Rental Management magazine display ad rates
All rates effective with the January 2020 edition.
Rates are GROSS**

Space 1x 3x 6Xx 12x
1 page $5,350 $5,125 $4,985 $4,860
H 2/ page $4,640 $4,480 $4,350 $4,235
8 /2 page diagonal* $4,495  $4,335 $4,200 $4,000
Marketplace display ad rates L /> page island $4,470  $4,300 $4175 $3,615
0 1
Rental Management offers the Marketplace L 12 Ezzg iiggg i;igg 2?167750 23132705
advertisement section for businesses of all 1/ page $2.825 $2,600 $2510  $2,450
sizes and budgets that need to be in front of
our targeted audience. : 2945 2 660 2490 —
* All ads are ¥4 page. E - z/page §3’255 i3,02o §2,880 :2,780
. . £ 6 spage : ; ; ;
Allads are four-color. _ 23 ':pageisland $3,070  $2,845 $2,720 $2,600
* Ads ére placed in alphabetical order. .'g 5 1/, page $2.580 $2.240 $2170  $2120
* Modify your ad quarterly at no extra cost. ;Iu E /s page $2.415 $2.000 $1740 $1.675
VO 1
Four-Color Marketplace Space Rate f_.f s /4 page $1.700 $1455  $1380 31325
» Rates are NET**
e Minimum of three insertion orders
required per year Covers Inside front cover $5,380
» $700/month Four-color only Inside back cover $5,160
and non-cancellable Back cover $5,380

. . B * Maximum of one diagonal advertisement is allowed per issue.
ClaSSIfled a nd PrOfeSSIOnal SerV|CeS **All print display advertising rates apply to ARA associate members.

Non-ARA members will need to ADD $650 extra to the prices listed on the rates chart.

To place a classified or professional services N
Bleed: No additional charge.

ad’ contact Kaye StOCkS_tIH at 8003342177’ Commissions: To recognized agencies, 15 percent of gross billing. No cash discount. Agency_
ext. 243, or kaye.stockstill@ararental.org. commission may be denied on accounts 30 days past due.
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Online Opportunities

. RENTAL Rental Pulse ad rates
. Includes microbutton on weekly
L F u L E e-newsletter as well as microbutton and
rotating banner on website.
Rates are NET

Month Rate

January-December $1,300/month

In addition to the weekly edition distributed on
Sundays, Rental Pulse publishes Breaking News

special editions throughout the year and Rental
Pulse Daily, which is distributed Monday, Tuesday
and Wednesday during The ARA Show.

RENTALMANAGEMENTMAG.COM £\RENTAL

RentalManagementMag.com ad rates

Includes microbutton and rotating banner on website. Rates are NET

Month Rate
January-December $550/month

2\RENTAL

MANAGEMENTDIGITAL

Rental Management Digital ad rates

This space offers the unique position to be seen first by all Rental
Management Digital readers and can include add-ons such as digital
links, downloads and videos. Rates are NET

Four-Color Opposite Front Cover 1 page $1,000

Please notify Jennifer Smith at jennifer.smith@ararental.org or
800.334.2177, ext. 257, of any add-ons to your digital edition ad.

Rental Management is constantly researching new and innovative ways to help our
advertisers reach out to our readers. For more information on additional digital edition

opportunities, see pages 14 and 15 of this media kit.
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Staying Safe

Rental Management readers have asked for it, and we have
delivered by launching the industry’s first monthly special
pullout section all about safety and risk management that
appears in each issue.

Limited advertising spots are available.

| | . 2020 Safety Section
Each section has its own cover story, statistics, a
checklist, the “Risky Business” column featuring Ed |tor|a| Calenda r

true claims stories, the “Legally Speaking”

. January Emerging safety risks in 2020
column from attorney James Waite, safety
) ) ) ) ) ) February Most frequent and severe claims
meeting tips, an infographic suitable for posting U (7 20T
on employee bulletin boards and more. March Safety concerns for women
in rental
With safety information all in one place each April Fall prevention
month, we make it easy for readers to pull out May Youth/young worker safety
the section and use it to manage their risk and June Party and event risks
train employees. July Building a safety culture
August Crisis management
Highlight how you can help with safety September Theft prevention
and risk management in this one-of-a-kind October Distracted/drowsy driving
industry publication from the industry’s November Maintenance and safety
December Safety outlook for 2021

leading monthly magazine.

Safety Supplement
Rates

*All advertising rates apply to ARA associate members.
Non-ARA members will need to ADD $650 to the prices

listed on the rates chart. Rates are GROSS unless
otherwise specified.

Space

1 page
/> page
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Supplements,
Directories and
Special Issues

2020 is an exciting year
for Rental Management
as we bring you more of our
proven successful special editions.

4, RENTAL
-

MAMAGEMENT

The Hot List:
New Products at the Show

Ad Close: Nov. 22, 2019
Materials due: Nov. 27, 2019
*All advertising rates apply to ARA associate members.

Non-ARA members will need to ADD $650 to the prices
listed on the rates chart. Rates are NET.

THE CALIEORTIANUAY

i Il@l

The ARA Show Directory

Ad Close: Dec. 13, 2019
Materials due: Dec. 18, 2019

Rates are NET.

***Advertising space open to The ARA Show exhibitors ONLY

Space Rate* Space Rate***
*%
1 page $3,000 Covers 1 page $3,000 Covers***
/2 page island $1,000 Non-cancellable /2 page (all shapes) ~ $1,600 Non-cancellable
/2 page $1,600 Inside front cover $3,000 /s page $1,000 Inside front cover $3,000
/s page $1,000 Inside back cover $3,000 Y4 page $900 Inside back cover $3,000
/4 page $900 Back cover $3,000 Marketplace $590 Back cover $3.000
**Non-ARA members will not be

Marketplace $590 allowed to book cover positions

July: LU\ Rental Hall of Fame 20th

Products in Review 2020

Ad Close: May 22, 2020
Materials due: May 29, 2020

*All advertising rates apply to ARA associate members. Non-
ARA members will need to ADD $650 to the prices listed on
the rates chart. Rates are NET.

MANAGEMENT

EW.
IN

Anniversary Supplement

Ad Close: Dec. 27, 2019
Materials due: Jan. 5, 2020

*All advertising rates apply to ARA associate members. Non-
ARA members will need to ADD $650 to the prices listed on
the rates chart. Rates are NET.

Space Rate* Space Rate*
Covers*** 1 53,000 Covers**+
! page $3,000 Non-cancellable page ’ Non-cancellable
/2 page $1,600 /> page $1,600
/5 page $1.000 Inside front cover $3,000 /s page $1,000 Inside front cover $3,000
” $’900 Inside back cover $3,000 Vs page $900 Inside back cover $3,000
+page Back cover $3,000 pag Back cover $3,000
Marketplace $585 Marketplace $585
August: NG October:
A A VMANAGEMENT

Tent Supplement
Ad Close: June 26, 2020
Materials due: July 3, 2020

*All advertising rates apply to ARA associate members. Non-
ARA members will need to ADD $650 to the prices listed on
the rates chart. Rates are NET.

EW,

IN

Generator Supplement

Ad Close: Aug. 28, 2020
Materials due: Sept. 4, 2020

*All advertising rates apply to ARA associate members. Non-
ARA members will need to ADD $650 to the prices listed on
the rates chart. Rates are NET.

Space Rate* Space Rate*
: 000 Covers*+ Covers***
page $3, Non-cancellable 1 page $3,000 Non-cancellable

2 page $1,600 /2 page $1,600
/s page $1.000 Inside front cover $3,000 /s page $1.000 Inside front cover $3,000
V4 page $900 Inside back cover $3,000 v, $'900 Inside back cover $3,000

4 Pag Back cover $3,000 4 page Back cover $3,000
Marketplace $585 Marketplace $585
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The ARA Show
Opportunities

12 | Rental Management Group Media Kit 2020

The ARA Show 2020 returns to sunny Orlando and the Orange
County Convention Center. The show begins with a full day of

education on Feb. 9. The trade show follows from Feb. 10-12.

Rental Management Group has nine opportunities
to maximize your show marketing efforts.

October 2019 - The ARA Show introduction issue
« Learn about key elements of the upcoming show you can look
forward to.

November 2019 - The ARA Show planning issue
« Market your products/services and Show-Only Specials.

January 2020 - The ARA Show pre-show issue
« Highlights networking events, educational seminars, exhibitor list
and more.

January 2020 - The Hot List: New Products at the Show
« Showcase your new products or product enhancements you’ll display
at the show.

February 2020 - The ARA Show at-show issue
« Final information as attendees get set for the show.

February 2020 - The ARA Show Directory
» Features exhibitors, product information and show details. Each attendee
receives this on site at Registration.

February 2020 - Rental Pulse Daily
« E-newsletter sent from the show floor with a daily schedule and a recap of
the previous day’s events.

March 2020 - The ARA Show post-show issue
« Highlights all aspects in a detailed recap of the show.

April 2020 - The ARA Show “Seen on the show floor” issue
» Provides extensive coverage of new products of interest seen on the
show floor by Rental Management Group editors.



Special marketing opportunities

The following opportunities also are available to help you

maximize your marketing efforts:

e Two-page spreads

* Inserts

* Bellybands
 Polybags

* Tabs

e Custom-publishing

projects

Directories
Supplements

The following supplements are
planned for 2020:

e Monthly Safety
Supplement Insert

e The Hot List Annual Product
Supplement

¢ Rental Hall of Fame 20th

e July: Who’s Who in the Rental Industry ATITIVEIEERy S gplem et

e Tent Supplement
e December: Sourcebook

and Buyer’s Guide e Generator Supplement

e The ARA Show Directory

Rental Management Group Media Kit 2020 |13



A better digital

advertising
experience

Rental Management has invested in its digital platform to enhance the reader

experience and create special marketing opportunities for you.

A.kl'\"lAN;-'kGEMENT

YOURENTIT »~
SHElcunr LA RENTAL

Opposite front covers

Everyone will see what you have to offer as
soon as the reader opens the digital edition
with your ad opposite the front cover, available
only in digital. Spots also are available
opposite the front cover of the safety section

and special edition supplements.

14 | Rental Management Group Media Kit 2020

Interstitial
advertisement

An interstitial ad is a page that is displayed
between the pages of a digital edition. The
reader must click on the “continue” button to
keep reading the issue or click on the ad for

more information.

4 ARA

Get
Compensation

RIGHT




Digital advertorial

Our advertising and editorial teams will work
with your company to produce a digital-only
advertorial, including an interview with your

company’s top executive, links to your videos

about the company and more.

Get more clicks

......
......

Combining 3
rental and

rocket science
Point of Rental P

continues 1o svalw

with Wayne Harris
= CEO

Rental Management allows you to swap out the print edition ad for something different in

digital for FREE. Just supply us with the new ad and we’ll make the switch. Why change

your ad? In digital, you can place a link with a call to action or video allowing readers to click

right to the web page or video you want them to see.

Barriers to Telematics

Skyjack Innovation
and Approach

Print edition ad

Additional opportunities

Interactive digital
edition ad

Rental Management is constantly striving to find new and innovative ways to help our advertisers

reach out to our readers. For more information on upcoming developments, please contact your

Rental Management sales representative listed on the back of this media kit.
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Specifications Print media

) RENTAL Print Media File
‘ Submission
ABAMANAGEMENT Dotais

Rental Management will review all files. If files are not set up properly, your ad may be subject to additional production
time and fees. Questions? Contact Jennifer Smith at jennifer.smith@ararental.org or 800.334.2177, ext. 257.

Size: Ad dimensions are identical to sizes listed below in this Color: All images are CMYK. If RGB or lab color artwork is
media kit. Magazine trim size is 8.25" x 10.875". Live area must submitted, it will be changed to CMYK, which may render

fall /8" inside of trim size. differently. When using large areas of black a rich black is used:
Resolution: Graphics and final .pdf are 300 dpi. 20% cyan, 20% magenta, 20% yellow, 100% black.

Lines: Line weights are set at .25 pt. or above. File types: Print file types accepted: .pdf, .tif, .eps and .jpg.

Print file types NOT accepted: .dcs, .gif and .png

Images: Images are viewed at 100% to check for grain, pixilation Do not include any unnecessary or unrelated files.

and overall quality. Images must be 300 dpi at actual print size. . ) ) .
File transfer: Send materials via electronic transfer:

Fonts: All text is embedded or outlined in the pdf. Email jennifer.smith@ararental.org OR

Spelling: All spelling, grammar and punctuation is checked. Upload: ftp://ftp.ararental.org
Rental Management will not be responsible for any spelling or Username: rmupload
grammatical errors. Password: rm!ftp

File name and pick New ads should be labeled with the month and year the ad should appear in Rental Management.
up information Pick up ads should specify the issue of Rental Management of the ad you prefer to run.

Rental Management magazine full size issue display ad dimensions and placement

2 page spread 1/2 page spread Full page Full page 2/3 page
with bleed with bleed with bleed without bleed vertical
17" 53/4" 117" 10" 10"
16 /4" 16 3/4" 8/," 734" 4/,"
1/2 page 1/2 page 1/2 page 1/2 page diagonal 1/3 page 1/3 page 1/4 page square
vertical island horizontal with bleed vertical square and marketplace
-Iou 7 1/ " 4 7/ " Y "
: ¢ 1 10 47fs" &7/
33/s" 4" 7" 8" 2" 4" 33/"
Rental Management magazine Full page Full page 1/2 page
with bleed without bleed horizontal

monthly safety section supplement

ad dimensions and placement

10 3/s" 9" 435"
All print media file submission details apply to the monthly safety
supplement EXCEPT the size:

Safety Supplement Size: Safety section trim size is 7.875" x 10".
Live area must fall V" inside of trim size. 84" 7"

16 | Rental Management Group Media Kit 2020



RENTAL

Specifications
£\ PULSE
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Online File Submission Details

Rental Management will review all files. If files are not set up properly, your ad may be
subject to additional production time and fees. Questions? Contact Jennifer Smith at
jennifer.smith@ararental.org or 800.334.2177, ext. 257.

Size: Banner ad is less than 50KB and measures 728 pixels wide by 90 pixels
high. Logo for microbutton is less than 50KB and measures 67 pixels wide
by 67 pixels high.

Links: Notify Rental Management of web address and social media links for
banner ad and microbutton. Email links to jennifer.smith@ararental.org.

Images: Images (photos) are viewed at 100% to check for grain, smears,
pixilation, compression artifacts and overall quality. Images are 72 dpi at
actual size.

Spelling: All spelling, grammar and punctuation is checked.
Rental Management is not responsible for any spelling or grammatical errors.

Color: All images are RGB. If CMYK or lab color artwork is submitted, it will
be changed to RGB, which may render differently.

File types: Digital file types accepted: .jpg, .png, .gif or animated .gif.
Digital file types NOT accepted: .swf
Do not include any unnecessary or unrelated files.

File transfer: Send materials via electronic transfer.
Email: jennifer.smith@ararental.org OR

Upload: ftp://ftp.ararental.org

Username: rmupload

Password: rm!ftp

Online media

Due to website
updates, please
contact Jennifer Smith at
jennifer.smith@ararental.org
for online specifications changes.

Rental Pulse and
RentalManagementMag.com
ad dimensions and placement

Banner ad placement on website
Z\RENTAL

MANAGEMENT

728 x 90 px — —!

LRSI,

Logo microbutton size on website

GRS,
5

NATIONAJ
EVENT
SUPPLY

RENTAL 4.
MANAGEMENT

odu 20'\1
il

0 e

874" x 107/s"

Outside Front Cover position

ALL full-page and 2-page advertisements can be replaced
in the digital edition with additional interactive content
at NO EXTRA CHARGE! Please notify Jennifer Smith at
jennifer.smith@ararental.org of any additional features
added to your digital edition advertisement.

Please contact Jennifer Smith for ad specifications on
additional Rental Management Digital opportunities.

2.RENTAL

MANAGEMENTDIGITAL
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Specifications ARA Brand Standards

ARA Member Identification

ARA associate member designation logos are available in color and black for use in their marketing and advertising efforts.
Showing membership in a industry-leading organization demonstrates support for the equipment and event rental industry,
which can strengthen credibility with customers and prospects. The ARA logo may be used in these approved formats:

CORRECT

Color :‘ ARA Black/Reversed (White) :‘ ARA

The color logo may be The black/reversed logo may
used on a white or light Associate Member be used in black on a white
gray background. background or reversed out
of a dark background as long
) as there is enough contrast
L‘ ARA between the logo and the
) background so that the logo
Associate Member . .
is legible.

Associate Member

2 ARA

Associate Member

INCORRECT

The below restrictions apply to all ARA logos and sub brands.

4LARA  AARA AARA

American Rental Association American Rental Association
Do not substitute any other colors Do not embellish the logo with a drop  AMelan Reta Asacton
for the approved logo colors. shadow or any other effects. Do not stretch or distort the Do not place the logo over

logo in any way. a cluttered background.

erican Rrenta! AssOC‘a“on American Rental Association t ‘ AR A
AN : i

Do not use the logo at an opacity Do not apply a gradient Do not allow the logo to bleed off the
Do not use the logo at an of less than 100 percent (semi- effect t.o the logo. Always edge of the page. Always maintain
angle. transparent). use solid color. the minimum safe area.

Questions?

For more information about Rental Management specifications and

Download logos delivery of files please contact:
at ARArental.org/ Jennifer Smith
gO/LOgos 800.334.2177, ext. 257

jennifer.smith@ararental.org

For more information about American Rental Assocation brand

standards, including The ARA Show logo, please contact:

Preferred placement of logos
Tracy Johannsen

would be in the top left or bottom 800.334.2177, ext. 270
. . tracy.johannsen@ararental.or
right corner of your advertisement v @ °
i Sheila Boyd
whenever possible. 800.334.2177, ext. 256

sheila.boyd@ararental.org
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The ARA Show Exhibitor Identification

The ARA Show logo is the insignia of the event. It is
made up of a combination of text and graphic elements CORRECT
that should be used together as shown below and not be

The logo may be used on a white background or on a dark background as
separated or used independently.

long as there is enough contrast between the logo and the background
so that the logo is legible. The color logo must include the white circle
surrounding the logo when using it on a colored background.

The preferred way to represent the show is with the
freestanding color logo on a white background. This

mark consists of text and graphic elements that should Color BIack/Reversed (White)
not be manipulated, deconstructed or altered in any way
without prior approval from ARA. ‘\
When the color logo is placed on something other than :ARA
,

a white background, the logo must be placed within a SHOW
white circle, provided in the .eps version of the logo. J

INCORRECT

The below restrictions apply to The ARA Show logos and sub brands.

aza ™

ARA 3
F |
R :Hy 4SHOW
Do not substitute any other colors Do not embellish the logo with h ) hell | he |
for the approved logo colors. a drop shadow or any other Do not stretch or distort the logo Do not place the logo over a

effects. in any way. cluttered background.

\ AN *ARA)
%2%@ ié‘u% :Asuoy

Do not allow the logo to bleed off the edge

Do not use the logo at an angle. Do not use the logo at an opacity Do not apply a gradient effect to the

of less than 100 percent logo. Always use solid color. safe area.

of the page. Always maintain the minimum

Terms, Service & Support
Note: These apply to all Rental Management Group products.

Bleed: No additional charge.

Billing Terms: Total net due 30 days after billing. A late charge of 1.5 percent may be imposed monthly on accounts 30 days past due. Publisher
reserves the right to run a credit report.

Cancellation Policy: Any cancellation or change must be submitted in writing 30 days prior to issue closing date. An advertiser failing to
meet a contracted frequency program will be subject to short rate at the current year’s rate card. Publisher reserves the right to reject any
advertisement. Covers are non-cancellable.

Commissions: To recognized agencies, 15 percent of gross billing. No cash discount. Agency commission may be denied on accounts
30 days past due.

Frequent Rental Management advertiser: A frequent Rental Management advertiser is a company that has placed advertising in three or more
months out of the last 12 months.

Inserts: Contact your advertising representative for rates, quantities and other details.
Preferred Positions: 10 percent premium on space charge. Covers are non-cancellable.

Standard Display Rates: Rates are based on the total number of display advertising units, of any size, used within 12 consecutive months.
Multiple page ads count as one unit for each page. Different sizes of ads may be combined to achieve total program frequency. Divisions of the
same parent company may combine ad schedules within the same year to earn lower frequency rate.

Rental Management Group Media Kit 2020
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1900 19th St., Moline, IL 61265 | 800.334.2177
RentalManagementMag.com | RentalPulse.com

Meet the team

Advertising Representatives

Dolores Ridout
ridout3@airmail.net
281.762.9546
States: AR, AZ, CO, ID, KS, LA, MS, MT, NM,
OK, TX, UT, WY, AUSTRALIA

Hutson Lambert
hlambert@airmail.net
228.452.9683
fax 866.419.9580
States: AK, AL, CA, FL, GA, HI, KY, NC,
Southern OH, OR, SC, TN, VA, WA
CANADA: AB, BC, MB, NT, NU, SK, YT

VP, Publishing/
Editor-in-Chief
Wayne Walley 253
wayne.walley@ararental.org

Products and Features Editor
Stephen Elliott 283
steve.elliott@ararental.org

Advertising and
Circulation Manager
Jennifer Smith 257
jennifer.smith@ararental.org

Design Manager
Sheila Boyd 256
sheila.boyd@ararental.org

NV,

Mike Stack
michaeldstack@aol.com
847.367.7120
fax 847.276.3421

States: CT, DC, DE, IL, IN, MA, MD, ME, MI, MN, NH, NJ,
NY, Northern and Central OH, PA, RI, VT, WI, WV

Magazine Staff

Director, Publishing/
Managing Editor
Erin Jorgensen 251
erin.jorgensen@ararental.org

Special Projects Editor
Connie Lannan 228
connie.lannan@ararental.org

Administrative Coordinator,
Communications
Kaye Stockstill 243
kaye.stockstill@ararental.org

Design Staff

Designer
Ken Kliven 278
ken.kliven@ararental.org

Marketing

Director, Marketing and Communications
Tracy Johannsen 270
tracy.johannsen@ararental.org

CANADA: NB, NL, NS, PE, QC

Wendy MacDonald
rmg@plandgrowth.com
913.461.3721
States: IA, MO, NE, ND, SD
CANADA: ON

News and Business Editor
Ashleigh Petersen 237
ashleigh.petersen@ararental.org

Assistant Editor
Kate Branum 262
kate.branum@ararental.org

Director, Business Development
International Director
Ken Hughes 239
ken.hughes@ararental.org

Production Specialist
Casey Bowden 252
casey.bowden@ararental.org

Marketing Manager
Steve Campbell 248
steve.campbell@ararental.org





