
Inside front cover  $6,060

Inside back cover  $5,785

Back cover  $6,060 
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Covers 
Four-color only  
and non-cancelable

 Space 1x  3x 6x 12x  
     

 1 page $5,510 $5,280 $5,135 $5,005

 ½ page island $4,605 $4,430 $4,300 $3,725

 ½ page $4,085 $3,965 $3,780 $3,475

 1/3 page $3,465 $3,385 $3,270 $3,215

 ¼ page $2,910 $2,680 $2,585 $2,525

 1 page $4,065 $3,770 $3,595 $3,465

 ½ page island $3,160 $2,930 $2,800 $2,680

 ½ page $2,655 $2,300 $2,235 $2,185

 1/3 page $2,485 $2,060 $1,790 $1,725

 ¼ page  $1,750 $1,590 $1,420 $1,365
 

Rental Management magazine display ad rates*
All rates effective with the January 2022 edition.  

*All print display advertising rates apply to ARA associate members.  

Non-ARA members will need to ADD $750 extra to the prices listed on the rates chart. 

Bleed: No additional charge.

Commissions: To recognized agencies, 15 percent of gross billing. No cash discount. 

Agency commission may be denied on accounts 30 days past due. 

Classified and Professional Services

To place a classified or professional services 
ad, contact Kaye Stockstill at 800.334.2177, 
ext. 243, or kaye.stockstill@ararental.org.

Regular Print Editions
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2022 Advertising Rates

Marketplace display ad rates* 
Rental Management offers the Marketplace 
advertisement section for businesses of all  
sizes and budgets that need to be in front of  
our targeted audience.

• All ads are ¼ page.
• All ads are four-color.
• Ads are placed in alphabetical order.
• Modify your ad quarterly at no extra cost.

Four-Color Marketplace Space Rate 

• Rates are GROSS
• Minimum of three insertion orders  

required per year
• $850/month
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Rates are GROSS



Rental Management Digital ad rates 
These opportunities offer the unique position to 
be seen first by all Rental Management Digital 
readers and can include add-ons such as digital 
links, downloads and videos. 
 
Rates are NET

Monthly Issue Digital Rates      

Regular Issue:  
Opposite front cover plus banner in eblast:  $2,000

Safety Issue:  
Opposite front cover plus banner in eblast:  $2,000

All digital editions:  
Interstitial ads:  $1,200 

Rental Pulse 
ad rates
Includes microbutton 
on weekly 
e-newsletter plus  
microbutton and 
rotating banner on the  
website. Microbutton 
also will be included 
in the Rental Pulse 
Monthly Beat — an 
e-newsletter with the 
month’s top stories.

In addition to the weekly edition distributed on Sundays, 
Rental Pulse publishes Breaking News and Special Editions 
throughout the year plus the Monthly Beat each month.

RentalManagementMag.com ad rates
Includes microbutton and rotating banner  
on website. Microbutton also is included on the side 
of each story on the newly reimagined website.

Rates are NET

RentalManageMentMag.coM

Month Rate     

January-December $1,500/month 

Month Rate     

January-December $600/month 
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Please notify Jennifer Smith at  
jennifer.smith@ararental.org or  
800.334.2177, ext. 257, of any add-ons  
to your digital edition ad.

Rates are NET

YOUR 
AD 

HERE



Rental Management 
will send your message 
directly and exclusively 
to Rental Pulse 
subscribers. Limited 
availabilities are offered 
on a first come, first 
served basis. Advertisers 
can choose from the full 
subscriber list or one of 
three segmented lists. 

Advertorial program

The Rental Management team will produce a 
two-page advertising spread to appear in the 
print and digital editions of the magazine.  

Eblast rates  
     
Rates are NET 

Full Rental Pulse list:  $5,500

Rental stores only list:  $4,500

Equipment rental stores only:  $4,000

Event rental stores only:  $3,500

Advertorial program rates

$7,500 for two-page spread produced by the  
Rental Management team. 

Rates are NET 

Choose from:

• The Rental Management Profile Series. The two-page 
spread will include a short question-and-answer interview 
with a company executive, photos and infographics to  
help readers learn more about your company, its history 
and more.

• The Rental Management ROI Series. The two-page spread 
will feature the product or products of your choice, 
outlining the expected return on investment for equipment 
and event rental store buyers.

• The Rental Management Innovation Series. The two-page 
spread will include photos of your new products with 
descriptions. In our digital edition, the photos also can be 
linked to videos of your new products in action.

• The Rental Management Safety Series. This two-page 
spread would appear in our monthly Safety Issue, 
highlighting your product photos with links to safety 
videos as well as a question-and-answer interview with the 
executive of your choice.

Sponsored eblast

Stan Kanevsky, who has a degree in industrial engineering and an  
MBA in finance, was introduced to Airsled in the 1990s through  
a class assignment aimed at helping small businesses develop  

growth plans.
“I was incredibly impressed with Airsled’s capabilities and helped 

them develop a sales and marketing plan,” Kanevesky says.
When Kanevsky was exploring entrepreneurial opportunities,  

he reconnected with Airsled’s owner and ultimately arranged  
a purchase of the company in 2018. 

What makes Airsled different from other equipment used  
for the same purposes?

Stan Kanevsky: Our products are most typically used to move 
major residential appliances during activities such as final installation, 
service and repair, or kitchen/laundry room renovations. This may 
suggest we compete with products such as dollies and hand trucks. 
However, once you understand Airsled’s technology, the lifting power 
of our systems, their ability to prevent flooring damage and their 
overall ease of use, it is tough to pinpoint other equipment used 
for the same purposes that offers the benefits Airsled delivers. 

How does the Airsled work? How do you train people who rent it 
on how to use the product?

Kanevsky: Each Airsled is essentially a mini hovercraft. An air 
blower forces air through hoses into two, ultra-thin rectangular 
aluminum air beams that are wrapped in a perforated rubber fabric. 
The fabric expands which raises anything on top of the air beams. 

As air escapes through the perforations, a micro thin layer of air 
is formed between the smooth flooring surface and the air beam 
which drops the coefficient of friction to nearly zero. When this 
happens, a person can easily push, pull and turn a heavy load 
such as an appliance. Our Appliance Mover systems are rated 
to lift either 450, 750 or 950 lbs. depending on the model. Our 
products are incredibly instinctual to use with really no training 
involved. End-users may require a few attempts to place the air 
beams at the “sweet spot” to ensure the load is raised evenly 
without one side lower or higher than the other. Also, our vast 
library of videos serves as an effective training resource. 

Why are you now targeting the rental market?
Kanevsky: We routinely get inquiries from ordinary 

homeowners and professionals about the rental availability of 
our products. The number of DIYers who have one-time appliance-
move needs is impressive. Also, professionals like home renovators, 
appliance servicers, flooring refinishers and general contractors 
inevitably face situations where the risk of moving an appliance is high 
and they explore solutions and discover Airsled on YouTube or our 
website. People may find it 
hard to justify the purchase of 
an Airsled for a one-time move 
but renting an Airsled would 
offer an incredibly economical 
and practical option.

Why should a rental store 
consider becoming an 
authorized rental outlet? 
How is that different from 
simply carrying the product 
as a rental inventory item  
for rent?

Kanevsky: Airsled 
customers already include 
many national, regional and 
independent rental stores. 
However, we don’t keep track 
of every location that offers 
an Airsled. By establishing 
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an authorized network of rental outlets, it becomes easier to create 
a dedicated page on our website that lets information seekers locate 
the closest outlet where genuine Airsled products are available. Over 
the years, a couple of companies have copied our products and we 
see them being advertised as Airsled systems by various rental outlets 
when in fact they are not. These Airsled copycats use components, 
materials and production techniques that would not meet Airsled’s 
standards. We would also enhance and expand our digital marketing 
to promote our authorized partners and their rental locations to direct 
customers to them. Finally, this authorized network would benefit 
from priority product and customer support directly from Airsled. 

What kind of return on investment (ROI) should a rental company 
expect from adding Airsled products to their inventory?

Kanevsky: This is a tricky question but perhaps not for the reasons 
you may think. We have one data point from a national rental company 
that reveals one of their outlets generated more than $5,000 in 
less than two years on their approximately $750 Airsled purchase, 
resulting in an ROI of nearly 600 percent. That same company offered 
an Airsled at a different outlet, but the revenue generated there was 
significantly less. The issue, in our opinion, is that people — especially 
DIY-types — are simply not aware of Airsled let alone locations where 
it can be rented. By building and heavily promoting an authorized 
network of Airsled rental outlets, we believe we can change that and 
ultimately increase rental demand for Airsled. Our proof is the growing 
rate of inquires we receive about the rentability of our products.

To learn more about becoming an authorized 
Airsled rental outlet, contact Stan Kanevsky at 

skanevsky@airsled.com or 610-999-9457.

Advert isementAdvert isementADVERTISEMENT ADVERTISEMENT

Located in  
Newark, Del.

airsled.com

             Formed in   

 1982 
as the first and only 

company to offer 
an appliance mover 

device based on 
the patented, low-

pressure air film 
technology.

Traces its roots 
to the early  

1970s 
when an individual 
was seeking a simple, 
on-demand mobility 
solution to move heavy 
grain feeders inside of 
an agricultural facility.

All Airsled  
products are 

With Airsled’s new variable speed control, end-users can gradually control the  
rate of air beam inflation to prevent wedging an appliance in place and possibly 
damaging surrounding property.

Sponsored content and  
lead generation digital opportunities

 
Rates are NET

Rental Pulse: Create an 
advertisement to appear within 
the Rental Pulse e-mail to drive 
traffic to your website. Offer 
access to a white paper, training 
videos or other valuable content 
to those who provide contact 
information. Limited to one paid 
availability per week.

Rental Pulse: $600/week

RentalManagementMag.com: 
Create an advertisement 
to appear within 
RentalManagementMag.com 

to drive traffic to your website. Capture contact information through 
special offers. Limited to five availabilities per month.

RentalManagementMag.com: $600/month 
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Rental Management advertising  
programs to help you reach our  

targeted audience with your messages. 

Sponsored content
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All advertising rates apply to ARA associate members. Non-ARA members will need  
to ADD $750 to the prices listed on the rates chart.  

Ad Close: May 25, 2022 

Materials Due: May 27, 2022  

Rates are GROSS

July Products in Review 2022

 
    
Inside front cover  $3,950
Inside back cover  $3,800 
Back cover  $3,950 

Covers 
Non-cancelable

Special issue rates

Space Rate*    
1 page: $3,625

½ island $2,400

½ page $1,925

¼ page $1,200

Marketplace $715 The ARA Show 
2023 in Orlando
Due to The ARA Show™ 2021 being 

rescheduled for October, the next 

show will take place in February 2023 

in Orlando. Use this media kit to plan 

ahead for the opportunities coming in 

late 2022 leading up to the 2023 show.

*All advertising rates apply to ARA 
associate members. Non-ARA 
members will need to ADD $750 to 
the prices listed on the rates chart. 

Space Rate*      

1  page $3,625
1/2 page $1,925

Monthly  
safety issue

* All advertising rates apply to ARA associate members. Non-ARA members will need  
to ADD $750 to the prices listed on the rates chart.  

Ad Close: Nov. 19, 2021 

Materials Due: Nov. 23, 2021  

January New Product Showcase

 
    
Inside front cover  $3,950
Inside back cover  $3,800 
Back cover  $3,950 

Covers 
Non-cancelable

Space Rate*    
1 page: $3,625

½ island $2,400

½ page $1,925

¼ page $1,200

Marketplace $715

Additional opportunities 

Rental Management is constantly striving to find new and 

innovative ways to help our advertisers reach out to our readers. 

For more information on upcoming developments and advertising 

opportunities, please contact your Rental Management sales 

representative listed on the back of this media kit.

Rates are GROSS

Rates are GROSS


